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Potential Training Topics

Marketing Strategy

Analytics

Social Media

Content Creation

Time Management

Email Marketing

SEO

Google Adwords

Graphic Design

Strategic Planning

Team Building



Background

I’m Amanda—an online marketing nerd  life-long learner always striving to stay on top of the latest industry trends 
so you don’t have to. I also believe marketing should serve a purpose or solve a problem. 

I love helping businesses gain a stronger understanding of their overall business and marketing strategies and the 
tools out there to help them succeed. I want to arm companies with the strategy and training they need to feel 
empowered in owning and operating their brand on and off-line.  



Brands understand the need for a digital strategy, 
but don’t know where to start or how to maintain 
their efforts.

I’m passionate about helping them figure it out! 



Sample Presentations



How to optimize 
Google My Business

In this training you will learn:

● The benefits and features of Google My Business
● How to claim and verify your listing
● How to optimize your listing
● How to use GMB to find new customers

Why:
When used correctly, Google My Business is a powerful tool 
that can increase revenue and provide valuable insights 
about your customers



Building your personal 
brand

Personal branding is a way of establishing and consistently 
reinforcing who you are and what you stand for. Learn:

● How to build your personal brand to make new 
connections

● How to become a thought leader in your industry

Why:
We trust people more than we trust companies. Social media 
is changing the way we communicate and the way we are 
perceived, both positively and negatively.

 



What you need to know 
about email marketing

Email marketing is the #1 most effective online marketing 
tool. Learn:

● How to choose an email provider
● The right way to build an email list
● What to say in your emails
● How to convert email subscribers with strong calls to 

action
● The best subject lines to get people to actually open 

your emails 



Target audience
I gear my trainings toward small businesses and 
individuals, but anyone can benefit from them. 

01    |    Small to medium sized businesses

02    |    Entrepreneurs 

03    |    Marketing team leaders

04    |    Business students
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Thank you.




